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Abstract

Since their appearance at the beginning of the millennium, fashion blogs 
have become key players in the field of fashion. One type in particular, 
personal fashion blogs, where bloggers post pictures of themselves doc-
umenting their style, has established itself as a central form of fashion 
blogging. This is the type of blogs that this article concentrates on. By 
bringing together various technologies of the self it argues that the blogs 
represent a significant space of identity construction. Focusing on the 
idea of gender, it explores the various forces, both empowering and dis-
empowering, at play in the formation and representation of femininity. 
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The computer screen is discussed as a mirror through which women’s 
position as specular objects is both reproduced and challenged, whilst 
the blogs also constitute a space for the circulation of alternative visions 
of femininity.
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Introduction

The September 2009 issue of the British magazine Elle features a photo-
graphic report on some of the fashion celebrities who attended a recent 
edition of the collections. Amongst them is Susie Lau, also known as Susie 
Bubble, from the eponymous blog. Her presence at the shows, and Elle’s 
decision to report it, showing her picture alongside that of the  famous 
Jade Jagger, Natalia Vodianova, Rachel Zoe, and other stars of the field 
of fashion, is witness to the growing significance, in this field, of a new 
genre of actors: bloggers. Those are the focus of the present article.

The term blog comes from the contraction of the words “web” 
and “log.” Blogs are Internet sites on which individuals regularly pub-
lish their thoughts on a particular subject. The texts—called posts—
appear ante-chronologically and are usually accompanied by images, 
and, sometimes, videos and music. Blogs date back to the mid-1990s. 
However, until the end of the decade blogging was not a very common 
practice (Lovink 2008: x). In 1999, there were about fifty blogs, but 
by 2005 the  number reached 8 million (Kaye 2007: 128). At the time 
“about 27% (32  million) of all Internet users accessed blogs and 12% 
had posted  comments or links on these sites”1 (2007: 128). In 2008, the 
blogosphere—the Internet space comprising of all blogs—counted 184 
million blogs and 346 million readers (Technorati 2008).

If the launch around the mid-1990s of platforms such as Blogger.com 
and Blogspot.com, which provide Internet users with ready-to-use blog 
templates, allowed for their multiplication, the 9/11 attack on the World 
Trade Centre is often identified as having heralded their rapid prolifera-
tion (Bruns 2005: 175; Tremayne 2007b: xii). Indeed, blogs’ ability to 
quickly report on an event and update readers on its evolution on a 
frequent basis lends itself particularly well to the constant desire for new 
information key events generate, while the presence of a “commentary” 
section that allows readers to join in a discussion constitutes an impor-
tant platform for dialogue and communion around such events.

Blogs do not deal with key historical moments and other public events 
only. Rather, recent studies have shown that they are chiefly  devoted to 
their authors’ everyday life, to the ordinary practices and moments it 
is made of. A survey conducted by AOL, for instance, reveals that in 
2005 50 percent of American bloggers used blogs as a therapeutic tool, 
against 7.5 percent only who were interested in politics (Sundar et al. 
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2007: 87). A 2006 national telephone survey carried by the Pew Inter-
net Project also shows that:

most are focused on describing their personal experiences to a 
 relatively small audience of readers and that only a small  proportion 
focus their coverage on politics, media, government, or technol-
ogy. Blogs, the survey finds, are as individual as the people who 
keep them. However, most bloggers are  primarily  interested in cre-
ative, personal expression—documenting  individual experiences, 
sharing practical knowledge, or just keeping in touch with friends 
and family. (Pewinternet 2006, cited in Lovink 2008: 260)

In spite of this, the few academics who have looked into blogs (see, 
for instance, Bruns 2005; Carlson 2007; Tremayne 2007a) have tended 
to privilege sites devoted to topics such as politics and current affairs 
(see also Sundar et al. 2007: 87), topics that is, that, in the hierarchy 
of social and cultural practices, are often perceived as “noble,” in con-
trast with other fields, such as fashion, seen as trivial and unworthy of 
academic inquiry (but see Rocamora and Bartlett 2009 for a general 
discussion of fashion blogs).

However, with more than 2 million bloggers listed, in July 2010, by 
Blogger.com as being “with an industry of fashion” (Blogger 2010), and 
following the launch in 2003 of the first fashion blog—nogoodforme—
the fashion blogosphere has asserted itself as a key space for the produc-
tion and the circulation of fashion discourse.

Although it encompasses a wide variety of sites, it can be split into 
two main categories: independent blogs and corporate blogs. The former 
include a broad range of genres. Examples are blogs that focus on street 
fashion (e.g. facehunter; thesartorialist), on celebrities (e.g. cocostea-
party; redcarpet-fashionawards), or on a particular type of commodity 
(shoes, for instance, with seaofshoes; shoeblog). They are usually run 
by one individual only, as opposed to corporate blogs, which are the 
voice of a fashion institution whether it be a magazine (see, for instance, 
vogue.co.uk/blog; wmagazine.com/w/blogs/editorsblog), a brand (see, 
for instance, paulsmith.co.uk/paul-smith-blog; americanapparel.net/
presscenter/dailyupdate) or a store (see, for instance, blogs.colette.fr/
colette; topshop.com/webapp/wcs).

The present article is devoted to independent blogs, and more specifi-
cally to a subgenre sometimes referred to as “personal fashion blogs” 
or “personal style blogs” in reference to those blogs whose authors 
post pictures of themselves to document their outfit on a regular basis. 
 Although some are run by and for men (see, for instance, stylesalvage; 
dennysworld; fashionbitsandbobs), the following pages focus on blogs 
created by women. Stylebubble, karlascloset, tavi-thenewgirlintown, 
veckorevyn, thecherryblossomgirl, jestemkasia, theblondesalad, kertiii 
are a few only of the numerous personal fashion blogs to have emerged 
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on the World Wide Web in recent years. Their authors display their new 
acquisitions, their rediscovery of an old piece of clothing, or their new 
way of mixing things together on their body. The bloggers are usually 
featured in their bedroom, their living room, or their back garden. The 
setting is often unadorned, the props minimal.

In the first part of the article, I argue that by bringing together new 
and old technologies of the self—screen and blog on the one hand, 
photography and fashion on the other—personal fashion blogs assert 
themselves as a privileged space of identity construction. In the second 
part of the article I further develop this argument in the light of gen-
der. Exploring the idea of computer screens as mirrors, and the pres-
ence of mirrors in the self-portraits posted on personal fashion blogs, I 
 discuss such blogs as a space for the articulation of a panoptic gaze that 
reproduces women’s position as specular objects, but also as a space 
of  empowerment through the control it grants bloggers on their own 
image, as well as through the alternative visions of femininity it allows 
them to circulate.

Fashion Blogs: New Technologies of the Self

With identity seen as a process, a “becoming” rather than a “being,” 
various bodily “regimes” (Giddens 1991: 62), various “techniques” 
or “technologies” of the self, to borrow the concepts Michel  Foucault 
(1984: 18, 1988) uses in reference to the principles and rules  developed, 
throughout time, for the conduct of the self, can be  appropriated to 
facilitate “the ongoing ‘story’ about the self” ( Giddens 1991: 54). 
Amongst them are fashion and dress, as many authors have shown.2 
Personal fashion blogs document this process of identity construc-
tion through clothes. Blogger Annie Spandex’s June 21, 2010, post, 
for instance, draws attention to their role in the construction of 
 oneself—here a gendered self prone to a nostalgia for girlhood—when 
she writes:

Sometimes I feel like a little kid dressing myself. I look at this 
outfit now and think maybe I went too far. I mean, I look like a 
damned Lisa Frank trapper keeper! Just slap some holographic 
dolphin stickers on me and I’ve got a costume ready for next  
 Halloween . . . Did you have any Lisa Frank stuff when you were 
a kid? I’ll never forget my fuchsia lunch box with anthropomor-
phic koalas living in a psychedelic world. Lisa Frank is very all 
about the id. It’s a celebration of excess: vivid, optically stimulat-
ing imagery without apology or restraint. Kind of like my outfit. 
If you loved Lisa Frank, you should check out Iron Fist  Clothing. 
It’s like Lisa Frank for grownup girls. Just look at my shoes! 
(anniespandex)
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On May 12, 2010, Arabel, of fashionpirates, notes:

I hate clogs. I hate them, I don’t care if Chanel does them (then 
again, when do I care about Chanel anyway? . . . man it must seem  
like I hate Chanel . . . I don’t! I swear. Karl is Kaiser.), they are just  
ugly gardening shoes to me. Give me a break ok. I am really into 
the clean lines that 90’s postmodern offers, and I have a big soft 
spot for CK and Margiela and all that jazz but I just feel incom-
plete without shiny or colors in my outfits. Wearing all mono-
chrome or nuetral shades just makes me feel lame.3

Color helps Arabel feel whole. It is one of the fashion tools she uses 
to articulate her self. Fashion, she also writes on May 25, 2010, “is 
also what got me into feminism in the first place, because it’s a form 
of self-expression. And as a feminist I do think every woman has a 
right to express themselves in whatever medium they so desire, includ-
ing fashion.”

Through their engagement with dress bloggers partake in processes 
of identity construction, as they do through the very act of keeping a 
blog. Indeed, researchers have shown the role of new media for the 
construction of identity and the creative processes it entails (Lister et al. 
2009: 267). Thanks to “the bricolage of interest, images and links” they 
allow, personal home pages, for instance, are spaces wherein a sense of 
self is articulated (Lister et al. 2009: 268). So too are personal blogs, for 
which individual websites paved the way (Lister et al. 2009: 268). With 
blogs this process of self-expression and construction is encouraged 
by the constantly renewed communication the blog technology allows 
(Lister et al. 2009: 268), and indeed the genre requires, as well as by 
the authoring, not only of the written texts, but also of the images and 
videos bloggers, including personal fashion bloggers, partake in. With 
blogs, “identity performance” is “ongoing” (Lister et al. 2009: 268–9), 
a performance, which, with personal fashion blogs, is supported by 
dress’s performative quality.

Moreover, the ongoing communication blogs allow has seen them 
likened to diaries, a genre various authors have argued is instrumental 
to the processes of identity construction (see, for instance, Serfaty 2004). 
Of diaries and autobiographies, Giddens (1991: 76), for instance, notes 
that they are “at the core of self-identity in modern social life. Like any 
other formalised narrative, [they are] something that has to be worked 
at, and call . . . for creative input as a matter of course.” A type of hyper- 
modern diary,4 public rather than private—French author Sébastien 
Rouquette (2009) talks of “journal [diary] extime,”5 a conflation of the 
French word “intime” [intimate] and the prefix “ex-,” which stands for 
“out”—personal blogs allow their authors to construct this “ongoing 
‘story’ about the self” (Giddens 1991: 54) that is at the heart of contem-
porary identity formation. Thus, Geert Lovink (2008: 6), who notes the 
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parallel blog/private diary, mobilizes the Foucauldian concept of “tech-
nology of the self” to underline their function as identity tools. Because 
they enable self-reflection, blogs facilitate identity construction (Sundar 
et al. 2007: 90) through creative processes of articulation of the self, a 
creativity bloggers often lay claim to. The Pew Internet Project Survey 
on American life mentioned earlier, for instance, found that “Three in 
four bloggers (77%) told us that expressing themselves creatively was a 
reason that they blog” (Pewinternet 2006).

Thus, the self bloggers display on their pages is not a visual self only, 
but one whose external rendering is intertwined with autobiographi-
cal details. Indeed, following a personal fashion blog means not only 
discovering the sartorial style of its author, but also regularly finding 
out a bit more information about her life, the moments and events that 
punctuate it. Personal stories are narrated supporting the practice of 
fashion as a technique of the self. In one of her posts Géraldine Grisey 
(also known as Punky B, of punky-b.com), for instance, talks about 
her adolescent past, here also mobilizing memory and self-history, two 
devices at the heart of processes of identity confirmation (Lury 1998: 8).  
She writes:

I am going to bore you again with one of the relics from my col-
lege love stories . . . You can guess that if I was called “the squaw” 
in my teens, it had to come from somewhere. The love of tasseled 
outfits was already deeply rooted on my grungette tastes. (Febru-
ary 24, 2009)

On November 23, 2009, Betty (leblogdebetty) publishes the pictures of 
a brunch she shared with her boyfriend in Paris’s Hotel Amour, thereby 
revealing some information about her private life whilst also including 
a visual and written account of the outfits they were wearing. On De-
cember 19, 2008, Annie Spandex writes:

I can’t upload my digital camera photos until I get back home 
so I’ve taken some pics with my cell phone to share with you. 
They’re not the best quality, but they’re better than nothing for 
now. We . . . made it to Denver last night, but had to change our 
path and head south to avoid a snowstorm . . . After that we’ll 
spend a day fossil hunting in the desert (per Mister’s request), 
then head to Sedona to meet up with my parents for Christmas . . .  
I’d go on but it’s late and I’m exhausted! I’ve been sending out 
Twitter texts along the way, though.  Thank you for all your 
kind comments, everyone!

As one navigates through personal fashion blogs and their many entries, 
a portrait of their authors emerges creating a feeling of intimacy. Thus, 
although posts constitute independent entries, they are related by the 
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thread which is the life of the blogger as revealed through time. Conti-
nuity, and therefore fidelity to the blog, is created, which bloggers also 
support through the use of various technologies and narrative tools. 
The “archive” section, for instance, allows readers to read ulterior 
texts; when an entry refers to an old post readers can access it by click-
ing on the word or the sentence which refers to it, highlighted in bold 
or in color. To link the posts together, bloggers also regularly mobilize 
phrases that invite their readers to return to the site in the near future, 
constituting a kind of “to follow” of personal fashion blogs: “we’ll talk 
about it again very soon, I promise,” writes Punky B on November 30, 
2009. “I don’t have the time to explain what’s really happening,” Betty 
announces on September 5, 2008, “but I’m still leaving a quick note to 
tell you that in a few hours I’m flying to New York! . . . i’ll tell you every-
thing from there!! See you later duckies!” (leblogdebetty). Games and 
competitions are organized, future posts are announced, to attract the 
attention of readers and prompt them to visit the blog again at a later 
date. On December 23, 2008, for instance, Punky B writes:

Come around here tomorrow because, as I’d told you last week, 
a real cool competition will start on the 24th . . . but don’t panic, 
first come won’t necessarily be first served, we’re on holiday (or 
rather almost) and we take our time! So I say see you tomorrow 
and I wish you a lovely evening! :).

On November 12, 2009 Alix Bancourt, the author of thecherryblos-
somgirl, declares: “Yes, yet again some leopard print worn with denim 
shorts. I can’t do anything about it, I really love that at the moment! 
Have a good weekend. I’ll be back as a preppy girl on Monday.” Week-
ends are breaks after which bloggers and readers meet again. The nar-
rative thread, that of the written self, and that of the story read by the 
readers, is thereby tightened, reinforcing the link between bloggers and 
their audiences.

The self personal fashion blogs narrate is articulated through writing 
but also through the images the bloggers post of and by themselves. By 
appearing on their site, they have appropriated a third technique of the 
self that fuses with the other two, fashion and blogging, to support their 
identity construction: photography. Indeed, as Patricia Holland (2009: 
123) suggests, “Personal photography . . . has developed as a medium 
through which individuals confirm and explore their identity, that sense 
of selfhood which is an indispensable feature of a modern sensibility.”

The photographic portrait in particular has been key to the articu-
lation and documentation of identity (Lury 1998), and photographic 
self-portraits, more specifically, have asserted themselves as a privileged 
mode of articulation of the self (Jones 2006). However, once the pre-
serve of a social minority, artists such as Claude Cahun, Lee Miller or 
Cindy Sherman, for instance, they have become, like photography more 
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 generally and thanks to technological inventions such as Kodak’s In-
stamatic camera in the 1960s, and digital cameras in the late 1990s, an 
ordinary practice. Personal fashion blogs are testament to this “banali-
zation” of photographic self-portraiture as a means of self-expression.

Fashion, blogging, and photography as technologies of the self come 
together through a fourth technology of the self, a contemporary space 
of individual expression: the computer screen. In The Language of New 
Media, Lev Manovich (2001) traces a genealogy of this particular genre 
of screen. He makes a distinction between three types of screens: the 
“classical screen,” a flat rectangular surface that frames a fixed image 
destined to be seen frontally (2001: 95); the “dynamic screen,” which 
allows for the showing of images from the past—cinema screen, TV 
screen, video screen—(2001: 96); the “screen of real time”—the com-
puter screen for instance—subgenre of the dynamic screen which allows 
one not only to see many images simultaneously but also to control 
their flow and see them unfold in real time (2001: 97–9). This type of 
screen that “shows the present” (2001: 103) dominates contemporary 
cultural life (2001: 99). They are the now banal objects of everyday life 
in the developed world, omnipresent elements of a society of the spec-
tacle turned “society of the screen” (2001: 94).

Thus, computers have become so central to our day-to-day exis-
tence that the self is no longer played out in the three-dimensional space 
our bodies move in only, real space—IRL (In Real Life) as it is also 
known—but on the actual screen of our computers, as fashion blogs 
also illustrate. Sherry Turkle (1995) talks about Life on the Screen. In 
the eponymous book she describes computer screens as a space for iden-
tity production, arguing that “it is computer screens [and not cinema 
screens] where we project ourselves into our own dramas, dramas in 
which we are producer, director, and star. Some of these dramas are pri-
vate, but increasingly we are able to draw in other people” (1995: 26).

At the time Turkle was writing her book fashion blogs did not exist, 
but new technological tools were emerging—digital cameras for in-
stance, photo editing software such as Photoshop—that were already fa-
cilitating and popularizing the featuring of oneself on computer screens. 
Early 2000 also saw the creation on the web of various social network 
sites—Myspace (2003), Flickr (2004), Facebook (2004), for instance—
that participated in the banalization of this process of self-construction 
Turkle discusses. As she also notes: “The Internet has become a sig-
nificant social laboratory for experimenting with the constructions and 
reconstructions of self that characterize postmodern life. In its virtual 
reality, we self-fashion and self-create” (1995: 180), an idea Bolter and 
Grusin (2000: 232) share when they observe that:

we employ media as vehicles for defining both personal and 
cultural identity. As these media become simultaneously techni-
cal analogs and social expressions of our identity, we become 
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 simultaneously both the subject and object of contemporary 
media. We are that which the film or television camera is trained 
on, and at the same time we are the camera itself . . . New media 
offer new opportunities for self-definition.

Computer Screens: The Mirrors of Hyper-modernity

However, Bolter and Grusin’s idea that in today’s computer mediated 
society one’s position in the construction of images is that of both sub-
ject and object should be seen in the context of gender. Indeed, one’s 
relation to images is structured by power relations between men and 
women. In Western visual culture the former have generally been in 
command of the production of images, thereby creating a visual field 
wherein the latter have been positioned as objects of the masculine 
gaze. The product of a patriarchal society, this objectification has been 
internalized by women as a way of relating to themselves. As John 
Berger (1972) famously argued: “men act and women appear. Men 
look at women. Women watch themselves being looked at . . . the sur-
veyor of woman in herself is male: the surveyed female” (1972: 47). 
Women’s identity is lodged in the surface of the body, in the visuality 
of its materiality.

Makeup and dress become tools for their self-accomplishment, mir-
rors instruments for the satisfactory completion of their femininity. As 
Diana Tietjens Meyers (2002: 115) writes: “Women are supposed to 
depend on their mirrors to know who they are . . . For women, to know 
oneself is to know one’s appearance and the worth of that appearance 
in the parallel economy of heterosexual partnership.” And the author 
adds: “How apt that the French call a woman’s boudoir mirror her 
psyché!” (2002: 115). For women, mirrors are not just a device in a 
stage only towards the formation of the I (see Lacan 1966 on “The 
mirror stage as formative of the function of the I”) but an ever-present 
prompt for its affirmation. In her seminal Le Deuxième Sexe, Simone de 
Beauvoir also underscores the importance of gender in one’s relation to 
mirrors when she notes that:

Male beauty is an indicator of transcendance, that of woman 
has the passivity of immanence: only the latter is made to arrest 
the gaze and can therefore be caught in the immobile trap of the 
reflective surface, the man who feels and wants himself activity, 
subjectivity, does not recognise himself in his fixed image; it has 
not attraction for him since man’s body does not appear to him 
as an object of desire; whereas woman, knowing, making herself, 
object, truly believes she is seeing herself in the mirror . . . The 
whole future is condensed in this blanket of light whose frame 
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makes a universe; outside of its narrow limits, things are but a 
disorganised chaos. (Beauvoir 1976[1949]: 527–8)

Through the recurring depictions of mirror in representations of women, 
art has played a key role in illustrating and sustaining the importance 
of appearance in the make-up of femininity (Tietjens Meyers 2002). 
Indeed, in the field of art, images of women contemplating themselves 
abound. Tietjens Meyers gives the example of Titian’s, Rubens’s, and 
Velazquez’s Venuses (respectively, Venus with a Mirror, 1555; Venus 
at a Mirror, 1616; Venus at her Mirror, 1647–51), to which could be 
added the work of Manet (Nana, 1877), Degas (Woman Combing her 
Hair, 1883), or Picasso (Girl before a Mirror, 1932), to mention only a 
few of the many representations of women with mirror.

Cinema also abounds in such images. In Agnès Varda’s Cléo de 5 à 7, for 
instance, Cléo, who is anxiously awaiting the results of a medical test that 
might announce an early death, finds in a mirror the comforting reassur-
ance that she is alive. Contemplating her image she says: “to be ugly, that’s 
what death is, as long as I am beautiful I am alive” (Varda 2000[1962]). As 
Tietjens Meyers also observes “women are positioned to believe that they 
will perish if the image in the glass disappears” (2002: 123).

In Pretty Woman’s (Marshall 1990) famous shopping scene, where 
Julia Roberts tries on various outfits in front of the mirror of a fitting 
room, the character finds an opportunity to assert her beauty, and the 
financial and romantic success it will grant her. The spectator contem-
plates her contemplating herself as a loveable women; a potential object 
of love and covetousness, as her status as a prostitute also incarnates, 
but whose image is changed by the male gaze that reveals her to herself 
by modifying her appearance.

Like mirrors, and thanks to the transfer of images onto comput-
ers new technologies have enabled, digital screens allow one to look 
at oneself. With personal fashion blogs in particular, the logic of self-
projection onto a reflective surface in which a woman can look at and 
evaluate herself, and thereby confirm her identity, is reproduced. In-
deed, the commentaries readers leave on blogs are evocative of a famous 
fictional scene involving a mirror, one bloggers are probably familiar 
with: the recurring moments when in the Brothers Grimm’s Snow White 
the queen asks her mirror who the most beautiful woman is. With fash-
ion blogs the comforting voice is that of the many readers who have 
left a commentary in the eponymous section. Although criticisms exist 
they are rare. By moderating their blog bloggers can of course choose 
never to publish unflattering remarks, thereby choosing to represent 
themselves in a favorable light, but the praises that celebrate the beauty 
or style of a blogger abound. One reader tells Susie Lau, for instance: 
“Susie, sometimes it just doesn’t work for me, but today is not one of 
those times. These looks are magical, especially the first . . . And I have 
to say that you look really gorgeous in the first photo” (c, Jaunuary 26,  
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2010). When on November 10, 2009, Punky B reveals her new boots, 
also admitting that “I hate my legs so much,” one reader reassures 
her: “You’re legs are perfect miss” (Victimdelamode R). Another one 
declares: “You’re legs R very nice you are slim. But us girls and our 
complexes! :D” (Mélina). On November 27, 2009, Christelle writes of 
Betty:

Waowww this dress is top notch and the pictures R so beautiful!!! 
really it’s a pleasure to come see your blog! However, @ June, I 
don’t think that betty looks like Lea (the actress Lea Seydoux) . . .  
Betty is prettier I think,has a much more thin face and more 
 harmonious than Lea Seydoux . . . xx Betty! carry on!

Whilst in the Brothers Grimm’s tale the magic mirror breaks the reas-
suring echo when one day it tells the queen that it is now Snow White 
who is the most beautiful woman, on fashion blogs the voice of the 
other is gracious and friendly, the mirror admiring. As one reader tells 
Alix Bancourt (thecherryblossomgirl): “You are amazing in this dress 
and the fairest of them all in this mirror! More, more;)” (Anne, Janu-
ary 23, 2010).

The relation between mirrors and computer screens has been ex-
ploited in various ways, such as for the production of online amateur 
makeup tutorials, as can be found on beauty blogs and YouTube, for 
instance, with Lauren Luke, one of the most high-profile figures. As a 
video tutorial unfolds users watch the amateur makeup artist put on her 
makeup facing the screen as if she were in front of a mirror. Indeed, con-
nected to a computer a webcam turns a monitor into a reflective surface 
bloggers and other makeup fans can see themselves in. The viewer is 
simultaneously placed in the position of the one doing the looking, and, 
through identification, the one being looked at. This process of identi-
fication is supported by the gaze often adopted by beauty bloggers and 
YouTubers as well as personal fashion bloggers: a full frontal gaze. Of 
such a gaze, Burgin notes: “a posture almost invariably adopted before 
the camera by those who are not professional models, [it] is a gaze com-
monly received when we look at ourselves in a mirror, we are invited 
to return it in a gaze invested with narcissistic identification” (1982: 
148). The screen/mirror shows an idealized self the viewer can identify 
with and therefore appropriate to work on her own identity construc-
tion, whilst also indulging in the pleasure of voyeurism her status as a 
spectator grants her.

Leblogdebetty’s mast-head also draws on the parallel between screens 
and mirrors by showing Betty’s name written across the page as if with 
lipstick. This feature is evocative of a visual trope of both photographic 
and cinematic images: the writing of a message across a mirror with a 
red lipstick. Beneath the name is a shoulder-length image of Betty, again 
as if reflected on a mirror, which hints at the possible perception, by the 
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blogger, of her computer screen as a mirror. Indeed, computer monitors 
look more and more like mirrors: I am writing this article on an iMac, 
whose screen when switched off allows me to see myself. Propped on 
my desk, with its flat shiny surface standing on a base, its resemblance 
to the mirror of a dressing table is striking.

Personal fashion blogs are flattering and comforting but they are also 
spaces of surveillance, by oneself and by others, and this also pertains to 
the characteristic of computer screens as mirrors. Indeed, the screen as 
appropriated by fashion blogs can be perceived as yet one more instru-
ment imposing on woman the panoptic control which mirrors and the 
masculine gaze subject them to; one more surface onto which women 
can, or rather must, reflect themselves to think themselves, on which 
they must survey themselves to assert themselves. Like mirrors, com-
puter screens are omnipresent. Like them they have become instruments 
of control and regulation that allow women to comply with their role 
as an object whose duty is to look at herself. As Manovich (2001: 98) 
notes, computer screens were developed for military purposes, thereby 
reminding us that they were first conceived as tools for surveillance 
rather than entertainment. With personal fashion blogs surveillance by 
and of women is legitimated, its presence and its role in daily life is 
further banalized. Kelli Fuery’s (2009: 142) comment that self-surveil-
lance techniques are now acknowledged as belonging to our everday 
life, thereby turning panopticism into a more subtle apparatus, is here 
particularly resonant: computer self-control is the more pernicious in 
that it is inscribed in a playful, banalized, and voluntary logic.

Celia Lury (1998: 41–5) also reminds us of the ambivalent role of 
photographic portraits as sites both for the articulation of self-identity 
but also classification, instrumental to control and surveillance. In that 
respect too, the photographic portraits bloggers post on their sites can 
be seen as part of a panoptic system aimed at ordering and containing 
individuals, and women in particular.

However, if “for women images are first and foremost tyrannic,” as 
Michelle Perrot (1998: 378) observes, “images are also a source of de-
light: pleasure of being featured, celebrated, embellished, a Virgin above 
the door of a cathedral, a lady on the frescos of a castle” (1998: 380), 
and, one can now add, fashionable woman on a computer screen, a plea-
sure presumably heightened by the feeling of control that comes with 
representing herself. “The awareness of the self-image,” Perrot writes, 
“creates the desire to manage it, and even to produce it” (1998: 380). If 
until recently this desire has been restrained by men’s ownership of the 
tools of artistic production such as the brush or the camera as well as of 
the spaces of display such as galleries and museums, it has been freed by 
some of the new technologies born in a society wherein gender relations 
are becoming more balanced. Amongst such technologies then are those 
blogs rest on, a tool for potential self-representation many women have 
appropriated thereby appropriating the power of representation that has 
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often eluded them. Personal fashion bloggers sometimes request the help 
of a friend to take a picture of themselves but at other times cameras, 
fixed on a tripod for instance, are set on a timer or used through remote 
control, giving bloggers operational power in their own portraiture and 
the full independence, creativity, and control this power enables.

Thus, although the bloggers often represent themselves in banal 
everyday spaces—their bedroom, the street, their garden—some have 
stretched the power of representation to staging themselves in fantasy 
backgrounds. The author of thecherryblossomgirl, for instance, works 
both on the decor she photographs herself in as well as on the pictures 
themselves, which she often edits using a software to create “a sweet 
vintage effect” as she puts it in the “FAQ” section of her blog, where 
readers can also find out, as they often can on personal fashion blogs, 
the particular make of the camera she uses. In the early days of her blog, 
Susie Lau often represented herself with fashion images as a backdrop 
to her poses. She turned into a model whose colorful outfits contrasted 
with the black and white images she superimposed herself on, the large 
scale of her self-portraits also a vivid contrast with the frail silhouettes 
of the glossy models she placed herself next to.

If remote control and self-timers are often used to allow the blog-
gers to capture their own image, so also are mirrors. Indeed, a particu-
lar genre of photographs recurs in personal fashion blogs; that which 
shows the blogger reflecting herself in a mirror. The camera is often held 
in front of the blogger’s face, sometimes to grant her a desired anonym-
ity, but also simply the better to fully display an outfit. However, in 
appropriating mirrors as a tool for their own practice, fashion bloggers 
have also produced images that are strangely disruptive of the gaze and 
visions of women as specular objects; with the camera covering her face, 
the blogger is shown as the eye, the camera itself, as Bolter and Grusin’s 
words suggest earlier, hence the subject.

Artists have often used mirrors as a tool to facilitate the realization 
of their self-portrait, with the mirrors sometimes shown in the resulting 
artwork. But where their presence in paintings of women has generally 
been used “to make the woman connive in treating herself as, first and 
foremost, a sight” (Berger 1972: 51), feminist artists have subverted it 
to emphasize subjectivity (see, for instance, Doy 2005; Jones 2006) and 
thereby challenge dominant visions of women with mirror. As Gen Doy 
(2005: 52–3) notes:

the conscious activity of the woman artist works against . . .  
objectification, since she is also the creative subject and agent 
who constructs her own image, rather than reflecting outward ap-
pearances, as the mirror does. The mirror becomes a tool for the 
woman artist, like a brush or a camera. The mirror in itself is nei-
ther objectifying nor subjectifying. It is the human social and cul-
tural relations in which it functions that are of prime importance.
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Shown in the context of personal fashion blogs, mirrors remind the 
viewers that, to play on Laura Mulvey’s (1989: 15) words, women are 
not only the bearers of meaning but its makers too,6 that they can be 
in control of their own image and take over processes of representa-
tion. In a field, fashion, where those in charge of taking photographs 
have been predominantly men, and those photographed women, 
 visuals showing the latter behind the camera actively engaged in an 
act of self-representation contrast with doxic views of men as photo-
graphing subject and women as photographed object. Personal fash-
ion blogs are also spaces where male domination is challenged in that 
they support women’s representation in a field, new technologies and 
digital media, which still remains often associated with masculinity, 
witness the very masculinist bias of one of the leading titles on the 
subject: Wired.

Moreover, although the female subject may well be a vector of the 
male gaze through internalization, a vehicle for patriarchal domination, 
as Berger (1972) and Mulvey (1989) have famously argued, the outfits 
shown on personal fashion blogs are often removed from a traditional 
feminine ideal. The bloggers often break with sartorial rules that can be 
perceived as part of the apparatus of submission of women to men. The 
very popular stylebubble in particular is the vector of an aesthetic situ-
ated outside of established canons of femininity (Rocamora and Bartlett 
2009: 110). On June 14, 2010, for instance, Lau (aka Style Bubble) is 
wearing a Peter Jansen denim top. The replica of the upper part of a 
skirt, zipper, top-button, belt hoops, and side pockets included, it is 
see-through in the back. “it needs to be counteracted with a few lay-
ers or two just to tone down the err . . . ‘sexy back’ . . .,” she writes, 
hence the addition of “a fluffy bum bag,” and of a Cooperative Designs 
necklace whose “mix of wood grains and metal hardware really en-
hances the often Bauhaus-inspired lines of Cooperative’s stuff. In my 
case,” Lau adds, “I’m just adding a handsome bit of jangling distraction 
from zee back . . .” To go with the top is a white skirt patterned with 
drawings of pencils and chains layered over a pair of brown rolled-up 
trousers. Brown leather tassled wedges round up her outfit. Unexpected  
juxtapositions, color clashes, holes, and asymmetrical cuts are regulars, 
perverting stereotypical definitions of sartorial femininity. On Janu-
ary 11, 2010, Punky B shows her new pair of shoes: “comfort of the 
plateau + semi-wedged bevelled heel = they are stable and comfortable as  
sleepers, no joke! The style is particular, I think they attract as much as 
they make one vomit.” On July 4, 2009, Annie Spandex is wearing a 
pair of leggings with black and white stripes cut below the knee under 
a purple flowery dress, a large grey sleeveless waistcoat, and flat low 
boots. On her blog, as on many personal fashion blogs, room is made 
for a female gaze, a gaze informed by the pleasures found in disrupt-
ing conventional visions of femininity, in experimenting with alternative 
aesthetics, in dialoguing with ever shifting and unstable fashion rules.  
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It is a gaze structured by women’s perception of and judgment on fash-
ion in a space created and nourished by women for an audience imag-
ined as female, witness the “girls” that authors such as Punky B often 
address their audience with.

Finally, personal fashion blogs have also enabled women tradition-
ally excluded from the realm of fashion imageries to enter its visual 
scape. Although some bloggers are often praised by their readers for 
their model-like appearance, which has earned some a contract with a 
fashion brand,7 the physical traits many bloggers display do not con-
form to the beauty criteria the fashion press conventionally promotes. 
The popular Karla of karlascloset, for instance, has a body whose 
fullness contrasts with the emaciated limbs that are the currency on 
the catwalk and in the pages of glossy magazines. Some fashion blogs 
have even established their success on their author’s desire to display 
a different bodily aesthetic, one where fashionability is not associated 
with extreme slenderness only. As blogger J. puts it in her “About me” 
section: “I think you can be fat/plus size and fashionable—hence my 
blog name”: fatshionable.blog. On May 10, 2010, she writes, refer-
ring to her outfit of the day: “Years ago I would have been afraid to 
even try on a short skirt due to my fear of showing cellulite but I say to 
hell with fearing cellulite! Wear what you love and be happy. Thanks 
for visiting the blog!” On June 9, 2010, Christina, of musingoffat-
fashionista, also invites larger women not to shy away from wearing 
what they want:

Partly inspired by the recent post on Beth Ditto and also my 
June 2010 moodboard, I decided today would be the perfect 
day to debut my new crop top . . . Now some may shy away 
from the exposed stomach but I’ve always wanted to destroy 
any pre- conceived notions about what a fat girl should or 
should not wear. If there’s something I want to wear, I just 
figure out how to make it work for me, simple as that. It may 
not work but at least I tried it, right? If I’ve learned anything 
from Beth, its to never let anyone else dictate how I should 
dress my body.

A black woman, Christina’s skin color also contrasts with that, pre-
dominantly white, of models in the traditional media, a field, notwith-
standing token gestures such as Vogue Italia’s July 2008 black issue, 
that shows little ability to depart from normative visions of beauty.

Conclusion

Personal fashion blogs constitute an ambivalent space, a space that 
echoes the position of women in contemporary society (Heinich 2003). 
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While it reproduces the mirror’s panoptic logic and the related duty 
that weighs on them to work on their appearance in order not to be 
denied their female identity, it is also a possible space of articulation 
of a female voice on appearance, by and for women, a space for the 
expression of other images of the fashionable. Fuery notes that “The 
newness of new media is not necessarily its technical inventions, it is 
the transformation of vision that affects how we make sense of, and 
even actually make, the world and its social orders” (2009: 21). So it 
is with personal fashion blogs: more important perhaps than the tech-
nological innovation of which they are the outcome is the new outlook 
on the field of fashion they allow, a fashion that is not centered on a 
producing elite and ruled by the male gaze only but a fashion open to 
appropriation and interpretation, including that of women’s visions of 
themselves and by themselves.

Notes

1.  A link (also called hyperlink) is that which allows Internet users to 
move from one site to another by clicking on the related signifier, 
usually displayed in a different color, font, or style.

2.  See, for instance, on masculinity Edwards (1997) and Nixon (1997); 
on femininity Evans and Thornton (1989), Guy et al. (2001[not in 
refs]), and Woodward (2007); on class Jefferson (1976) and Parting-
ton (1992); on ethnicity Eicher (1995) and Rabine (2002); and on 
age  Bennett (2005) and Hebdige (1979).

3.  I have left unchanged all grammatical and spelling mistakes as well 
as typos. With quotes translated from the French, equivalent English 
 errors are given. In both languages, stylistic choices (abbreviations, 
 capitalization, spacing, etc.) and emoticons are left unchanged.

4.  With “hyper-modernity,” while nodding to the historical time Gilles 
Lipovetsky (2005) refers to, I am not seeking to engage with his 
definition of the term (which refers to a “consummate modernity” 
(2005: 32), marked by extreme individualism, consumerism and 
anxiety, coupled with a resurgent humanism). Rather I am using this 
term in reference to the type of textual platform blogs belong to, one 
made of hyperlinks (see note 1) and hypertexts, that is, texts linked 
in a  non-linear,  non-hierarchical fashion, or, to borrow a Deleuzian 
concept (see Deleuze and Guattari 1980), in a rhizomatic manner.

5.  He is also drawing on the title of French writer Michel Tournier’s 
book: Journal Extime.

6.  Mulvey discusses the place of woman “as bearer, not maker, of 
meaning” (1989: 15).

7.  Gala Gonzales, for instance, of am-lul.blogspot.com, landed a con-
tract with Spanish company Loewe for their 2010 “leather icons” 
 advertising campaign.
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